Latin American & Caribbean consumers are shifting
their preference from cash to debit & credit cards

As people return to normal routines shaped by isolation and new wellness habits,
consumers are more conscious of what they touch, and start demanding
cleaner payment experiences.

report an increase in using more
non-cash options, like use of credit,
debit card and mobile payments
during the COVID-19 pandemic”!
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About Visa. Visa Inc. (NYSE: V) is the world's leader in digital payments. Our mission is to connect the world through the most innovative, reliable and secure payment network - enabling individuals, businesses and economies to thrive. Our
advanced global processing network, VisaNet, provides secure and reliable payments around the world, and is capable of handling more than 65,000 transaction messages a second. The company’s relentless focus on innovation is a catalyst
for the rapid growth of digital commerce on any device, for everyone, everywhere. As the world moves from analog to digital, Visa is applying our brand, products, people, network and scale to reshape the future of commerce.
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